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In total this list includes 117 items (excl. 2 manuscripts; one submitted article and one
accepted book chapter proposal, listed separately at the end).

The 117 publications consists of : 9 books/editorships; 21 peer reviewed articles; 28 book
chapters, 21 research reports; 28 conference papers / contributions to proceedings, 10
popular science publications, research notes etc.

71 out of the 117 publications are produced after being promoted Associate professor.

Bécker (Books and editorship) (n=9)

1.

Erlingsdottir, G. & Sandberg, H. (Eds.) (2019). Pa tal om e-hilsa [Speaking of ehealth].
Lund: Studentlitteratur (222 pages).

Erlingsdottir, G. & Sandberg, H. (Eds.) (2016). eHealth Opportunities and Challenges: A
White Paper. Pufendorf institute for Advanced Studies, Lund. Lund: Lund University,
Mediatryck (81 pages).

Sandberg, H. (2014). Rirlig maltavla (A Moving Target — Internet Advertising Directed
towards Children). Lund: Lund University, Mediatryck (101 pages).

Sandberg, H. (Ed.) (2010). Skdne, Mat och Media (Scania, Food and Media). Skine Food
Innovation Network/Lund University. Lund: Mediatryck (165 pages).

Ekstrom, L. & Sandberg, H. (2010). ‘Reklam funkar inte pi mig’ Unga marknadsforing och
internet (‘Advertising Does Not Work on Me’. Young people, Marketing and the
Internet). Nord 2010:502. The Nordic Council of Ministers: Copenhagen (220 pages).

Crongqvist, M. & Sandberg, H. (Eds.) (2008) Tempo — om fart och det forinderliga
(Tempo — the speed and the changing). Makadam forlag: Stockholm (160 pages).

Sandberg, H. (2008) Prinsessmuffins och chokladigg — en analys av livsmedelsreklam
(Princess cup cakes and chocolate eggs — an analysis of food advertisements). The Nordic

Council of Ministers: Copenhagen (104 pages).

Sandberg, H. & Ekstrom L. (2007) Soz reklam och feta ungar(Sweet ads and fat kids). The
Nordic Council of Ministers: Copenhagen (125 pages).

Sandberg, H. (2004) Medier & fetma: en analys av vikt (Media & Obesity: A Weighty
Analysis) (Dissertation for Ph.D. degree). Lund Studies in Media and Communication,
No 8. Lund: Department of Sociology, Lund University (296 pages).



Publicerade och antagna originalartiklar i peer review-bedomda tidskrifter (Publications in peer
reviewed scholarly journals) (n=21)

1. Sandberg, H. & Gillen, J. (2021). Investigating the digital media engagements of very
young children in the homes: reflecting on methodology and ethics. Communication, The
European Journal of Communication Research. Special issue Children and Media:
Emerging Issues, (Vol 46, issue 3) pre-published online July 1, 2021.
https://doi.org/10.1515/commun-2021-0046

2. Sandberg, H., Sjoberg, U., & Sundin, E. (2021). Toddlers’ digital media practices and
everyday parental struggles: Interactions and meaning-making as digital media are
domesticated. Nordicom Review, (Special Issue Struggling with Technology: Perspectives o
Everyday Lifg, 42:3, 63-82. https://doi.org/10.2478/n0r-2021-004106

3. Gillen, J., Flewitt, R., & Sandberg, H. (2020). Special issue Children under three at
home: The place of digital media in their literacy practices. Journal of Early Childhood
Literacy, Vol. 20(3), 441-446. DOI: https://doi.org/10.1177/1468798420940456

4. Poveda, D., Matsumoto, M., Sundin, E.; Sandberg, H., Aliagas, C. & Gillen, J. (2020)
Space and practices: Engagement of children under 3 with tablets and TVs in homes in
Spain, Sweden and England. Journal of Early Childhood Literacy, 20(3), 500-523.
https://doi.org/10.1177/1468798420923715

5. Holmberg, N., Holmgqvist, K., & Sandberg, H. (2015). ’Animated adverts impair
children’s online reading and text comprehension’. In Ansorge, U., Ditye, T., Florack, A.,
& Leder, H. (Eds). Book of Abstracts of the 18th European Conference on Eye
Movements, 2015, Vienna, Austria. Journal of Eye Movement Research, 8(4): 98.

6. Holmberg, N., Holmgqvist, K., & Sandberg, H. (2015). ’Children’s attention to online
adverts is related to low-level saliency factors and individual level of gaze control’. Journal
of Eye Movement Research, 8(2):2, 1-10.

7. Holmberg, N., Sandberg, H. & Holmqyvist, K. (2014) ‘Advert saliency distracts children's
visual attention during task-oriented internet use’. In Special issue ‘Perception of visual

advertising in different media: from attention to distraction, persuasion, preference and
memory’, Frontiers Psychol, 2014:12;5:51. doi: 10.3389/fpsyg.2014.00051

8. Holmberg, N., Holmgqvist, K., & Sandberg, H. (2013) ‘Children’s visual attention to
Internet adverts depends on individual level of oculomotor control’. In K. Holmgqpvist, F.
Mulvey & R. Johansson (eds.), Book of Abstracts of the 17th European Conference on Eye
Movements, 11-16 August 2013, in Lund, Sweden. Journal of Eye Movement Research,
6(3), 60.

9. Holsanova, J., Sandberg, H., Holmberg, N. & Theobald, N. (2013) ‘How image content
correlates with image perception’. In K. Holmgyvist, F. Mulvey & R. Johansson (eds.),

2


https://doi.org/10.1177/1468798420940456%2010.1177/1468798420940456%20First%20Published%20July%2013

10.

11.

12.

13.

14.

15.

Book of Abstracts of the 17th European Conference on Eye Movements, 11-16 August 2013,
in Lund, Sweden. Journal of Eye Movement Research, 6(3), 316.

Martinez, C., Jarlbro, G. & Sandberg, H. (2013) ‘Children’s Views and Practices
regarding Online Advertising. An Interview Study with Swedish Nine-Year-Olds’.
Nordicom Review, (34) 2: (pp 107-121.)

Smith, K.C., Rimal, R.N., Sandberg, H., Storey, J.D., Lagasse, L., Maulsby, C., Rhoades,
R., Barnett, D.]., Omer, S.B., Links, J. M. (2012) ‘Understanding newsworthiness of an
emerging pandemic: International newspaper coverage of the HIN1 outbreak’. /nfluenza
and Other Respiratory Viruses. DOI: 10.1111/irv.12073. Accepted 29 November 2012.
Article first published online: 24 December 2012.

Gidlsf, K., Holmberg, N. & Sandberg, H. (2012). “The use of eye tracking and
retrospective interviews to study teenagers’ exposure to online advertising’. Visual

Communication, Special issue Methodologies for Multimodal Research, August 11(3),
329-345, doi:10.1177/1470357212446412.

Simunaniemi, A., Sandberg, H., Andersson, A., Nydahl, M. (2012). ‘Normative,
authentic and altruistic fruit and vegetable consumption as weblog discourses’.
International Journal of Consumer Studies. doi: 10.1111/j.1470-6431.2011.01058.x

Sandberg, H., Gidlof, K. & Holmberg, N. (2011) ‘Children’s Exposure to and
Perceptions of Online Advertising’. International Journal of Communication. 5 (2011),
21-50.

Simunaniemi, A-M., Sandberg, H, Andersson, A. & Nydahl, M. (2011) ‘Laypeople blog
about fruit and vegetables for self-expression and dietary influence’. Health
Communication. (2011) July, 17, 1-10. DOI:10.1080/10410236.2011.561520

16. Sandberg, H. (2011) “Tiger talk and Candy King. Marketing of unhealthy food and

17.

18.

19.

beverages to children’. European Journal of Communication Research, 36 (2011), 217-244.
DOI 10.1515/COMM.2011.011.

Sandberg, H. (2007). ‘A Matter of Looks: The Framing of Obesity in Four Swedish Daily
Newspapers’. European Journal of Communication Research. Vol. 32, Issue 4: 447-472.

Dahlgren, P & Sandberg, H. (2007). ‘La construction de 'obesité dans 'espace publique
suédois’. Question de Communication (11; 33-49).

Sandberg, H. (2006) ‘Familjen Smagodis, Doglass och tigerligan: kommersiella
matbudskap riktade till barn’. Vetenskapssocieteten i Lund Arsbok 2006 (Science Society of
Lund Yearbook 2006). (2006: 74-93) Kristianstad.



20. Sandberg, H. (2005) ‘Medier som arena for hilsokommunikation (Media as an Arena for

Health Communication)’. Nordicom Review; 2:05; 27-37.

21. Sandberg, H. (2005) ‘Information and Communication in Society’. Acta Paediatrica; 94

(suppl. 448):1-2.

Bokkapitel (Book chapters) (n=28)

1.

Sandberg, H. & Mollerstrom, V. (2020) ‘Medier och hilsobudskap’. (Media and health
messages) In K. Ringsberg, E. Olander & P. Tillgren (eds.), Health literacy — teori och
praktik i hélsofriamjande arbete. 2nd rev ed. (p. 103-128). Lund: Studentlitteratur.

Sandberg, H., Sjoberg, U. & Sundin, E. (2019) Negotiating and Resisting Digital Media
in Young Children’s Everyday Life. An ethnographic study. In Ulla Carlsson (ed.).
Understanding Media and Information literacy in the Digital Age. A question of democracy.
Published by the UNESCO Chair on Freedom of Expression, Media Development and
Global Policy at University of Gothenburg in collaboration with Region Vistra Gétaland
and the Swedish National Commission for UNESCO. University of Gothenburg JMG)
and UNESCO: Bohus. ISBN 978-91-88212-87-0, www.jmg.gu.se/understandingmil

Erlingsdottir, G. & Sandberg, H. (2019) E-hilsa — inte bara teknik [Ehealth — more than
technology]. In G. Erlingsdottir & H. Sandberg, (Eds.) Pd tal om e-hilsa [Speaking of
chealth] (p. 15-25). Lund: Studentlitteratur.

Sandberg, H. (2019) Att timja det digitala. [Domestication of digital technology] In G.
Erlingsdottir & H. Sandberg, (Eds.) Pd tal om e-hilsa [Speaking of ehealth] (p. 195-215).
Lund: Studentlitteratur.

Sandberg, H. (2018) The youngest citizens’ digital lives [De minsta medborgarnas digitala
vardag]. In U. Carlsson (Ed) Media and information literacy in the digital age — a question
of democracy. Reviews, analysis, reflections [Medie- och informationskunnighet (MIK) i den
digitala tidsildern - en demokratifriga. Kartliggning, analyser, reflektioner] (73-77).
Gothenburg : Nordicom.

Sandberg, H. (2018) Unga konsumenter och reklam i det nya medielandskapet [Young
consumers and advertising in the new media landscape]. In A. Sandberg (Ed.)
Kunskapséversikter inom det konsumentpolitiska omridet [Research reviews in the

consumer policy area], 2018:14 (pp 34-55). Karlstad.

Sandberg, H. & Martinez, C. (2017) « Fran linga vita handskar till advergames.

Forskninen om dold reklam frin 1900—_


http://jmg.gu.se/understandingmil

