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Also includes selected journal articles provided by course leader. 
 
Students should read approximately 2000 pages of the above selected books and 
journal articles – details of chapters and articles for selection given by the course 
leader. 
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d#AN=lovisa.004317151&db=cat01310a 
 
Nightingale, Virgina, ed. (2011) The Handbook of Media Audiences, London: 
Blackwells: 562pp 
http://www.lub.lu.se/cgi-
bin/ipchk/http://onlinelibrary.wiley.com/book/10.1002/9781444340525	
 
 
 

 




