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Alexander, Jeffrey (2011). Performance and power. Cambridge: Polity Press [excerpt 89 p.]
Chadwick, Andrew. (2017). The hybrid media system: Politics and power. New York: Oxford University Press [excerpt 21 p.].
Epstein, Ben (2018). The only constant is change: Technology, political communication, and innovation over time. New York: Oxford University Press [excerpt 84 p.]
[bookmark: _Hlk213847945]Gillespie, Tarleton (2010). “The politics of ‘platforms.” New Media & Society, 12(3), 347-364. [18 p.]
Jowett, Garth & O'Donnell, Victoria (2014). Propaganda & Persuasion. 6th ed. London: SAGE [excerpt 300 p.]
[bookmark: _Hlk213847952]Kjeldsen, Jens E., Kock, Christian & Vigsø, Orla (2020). “Political Rhetoric in Scandinavia,” in Skogerbø, E., Ihlen, Ø., Nörgaard Kristensen, N., & Nord, Lars. (Eds.). Power, communication and politics in the Nordic countries. Gothenburg: Nordicom. [19 p.]
Richard, Toye (2013). Rhetoric: A very short introduction [Electronic resource]. Oxford University Press [122 p.]
Schill, D. (2012). “The visual image and the political image: A review of visual communication research in the field of political communication.” Review of Communication, 12(2), 118-142. [34 p.]
[bookmark: _Hlk213849081]Van Waarden, Betto (2023). “The transnational media-political system of the fin de siécle: Kaiser Wilhelm II as a locus of the converging logics of expanding communications,” in Bechmann Pedersen, Sune, Cronqvist, Marie & Holgersson, Ulrika (Eds.) Expanding media histories: Cultural and material perspectives. Lund: Nordic Academic Press. [excerpt 33 p.]
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